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Very great interest attaches at this time to the 


Government experiments at 


Rain Making 


looking to the artificial production of rain-falls 


by means of zxrial concussion. The problem of 


Trade Making 


(of longer standing, and wider interest) has been 


solved tothe satisfaction of many men, by means of 


Newspaper Advertising. 


Moisture abounds in the air. 


How shall it be brought to the earth ? 


Trade abounds through the country. 
How shall it be brought to the Business Man ? 
We leave the first question to the Meteorologists. 
By way of answer to the second we point to our record of 22 
years, and invite correspondence from intending advertisers 
N. W. AYER & SON, 
Newspaper Advertising Agents, 


PHILADELPHIA. 








194 PRINTERS’ INK. 


Attlantic (Gastlists 


ESTABLISHED i870. 


1400 Local Country Papers. 


Upon application, we send by mail our Atlantic 
Coast Lists’ Catalogue. These papers are pub- 
lished in thrifty towns in the New England, Middle 
and Atlantic Coast States. They are so divided 
that an advertiser can cover any considerable section 
of this territory without taking the whole of it. 
These papers are read by fully one-sixth of the 
entire reading population of the United States out- 
side of large cities. 56 per cent. are the only papers 
published in their respective towns; 85 per cent. are 
either the only ones published in their respective 
towns or are county seat papers. To 


Cover this Territor 
7 
in any other way as thoroughly as the ATLANTIC 
COAST LISTS will do it cannot be accomplished 
for a sum less than double what we ask for the 
service. Upon the second page of our catalogue 
will be found the individual lists, together with their 
line prices. Special rates will be made for adver- 
tisers desiring to insert advertisements three months, 
six months, or longer. If copy of advertisement is 
sent us, we will put the same in type and submit a 
proof as it would appear in our lists, together with 
an estimate for its insertion for any length of time. 
We shall be pleased to give intending advertisers 


the fullest information. 


ATLANTIC COAST LISTS. 


134 Leonard Street, New York. 
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)URNAL FOR ADVERTISE! 

ENTERED A + LA MATTER A Ke New York, N. Y Post Orrick, Maken 1890. 

Vi \ NEW YORI SEPTEMBI 2, 1891 No. g. 
THI NOVELTY ADVERTISE! for ‘‘a golden box of goods,” is con- 
By Staal Da s cores too ¢ od a chance to be disre- 

garded. 

Che death of the late lamented E. Phere no question that agents’ 
C,. Allen reminds one probably more samples sell more novelties than one 
forcibly than any other event could not posted would be willing to give 
of the novelty man and the nov- credence to, as the idea that the article 
elty interest. For beyond a question advertised to be sold to an agent as a 
of doubt it was his forte, and his suc- sample is a telling card. 


cessful prosecution of that line of busi- 
ness led him in the first ir for 
advertising purposes, to become a pub- 
lisher, finally owning and controlling 
journals of acknowledged circulation 
amongst that peculiar rural class for 
which they were undoubtedly specially 
designed and admirably adapted. 

Ihe timely article of Mr. Geo, P. 
Kowell on his first impression of and 


stance, 


experience with Mr, Allen as an adver- 
tiser shows conclusively that Mr. Allen, 
the novelty man, understood the credu- 
lity of the m better than Mr 
Rowell, the advertising man, I well 
good many years 
en Waiting for ‘* somethir 
sending the price for an agent's 
say the least, full 
I should look 


sses 


remember, a 
} 





9% 
Ww g to turn 
up,” 
outhit—paying, to 

for what to- 
upon as vé ritable t 


With the death of 


‘ 1 
ever, d 


value lay 
rash, 
Mr. 
come the 
It 
as active, as promising, as enticing and 
“all it 


Allen, how- 
death of the 
is very much alive 


eS not 
novelty trade. 


as vigorou ly pushed for al is 


worth”’ as ever. 


[t would, indeed, be difficult to name 
e class of merchandise where the 
nove business begins and where it 
r Is; but so long as merchants can 
play upon the gullibility of the people 
will the nove!ty man flourish. It is an 


undeniable fact that he supplies a large 
number of people living in sparsely oc- 
cupied territory with goods that they 
could not purchase in the neighborhood 
they are located in; and the tempta- 
tion to the average rustic to become an 
agent, and make from $10 to $50 a 
week by of ten cents 


an investment 








rhe novelty man has been al 
condemned and attacked for sugges- 
tive inferential but 
how many goods in any line of busi- 
ness could you you stated bare 
facts? Would the clothing merchant 
dispose of as many all-wool suits at 
$12 if he on 
worth $20? 
dealer sell as 
$1.75 


mation t 


ised, 


or advertising ; 


sell if 


itted to say that they were 
Or would the dry goods 
many yards of silk at 
if he did not volunteer the infor- 
hat it cost $2.25 to import ? 
I have always contended that 
long as the literal description corre- 
sponds with the article sold 
can be no cause of complaint, and | 
see no reason why the novelty man’s 





so 


there 


avocation is not as legitimate as the 
merchant's of to-day, the majority of 
whom, if you draw the line tightiy— 
from Wanamaker down 
goods not strictly in accordance with 


— advertise 


their merits or representation as to 
their intrinsic value. 

Ihat the business has assumed enor- 
mous proportions is evidenced by the 
preponderance of advertising which 


after col and 


ter page of all 


hills column umr 


al the most prominent 
publications in the country, and it 
would be indeed difficu to estimate 
the amount of capital invested or the 

ney expended annually in advertis- 





ing in this lineal 
ro the invent 
l-send, for as soon as his patent is 


ities for the 


one, 
rr the novelty man is a 
Ror 


granted he finds ample faci 





manufacture of his specialty, and men 
with brains, backed by capital, ready to 
put it on the market. The novelty 





man, moreover, i > means of furnish- 
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ing employment to thousands of street 
salesmen and fakirs. It would be folly 
to enumerate instances as illustrations, 
but one may be pardoned in referring 
to the ‘‘pigs in clover” craze as an 
exemplification of my meaning. 

Now, one word as to the advertising 
done by the novelty man, ‘The general 
advertiser of standard goods, such as 
are sold by the retail trade throughout 
the country, is more apt to be guided 
by appearance. A journal which is a 
marvel of neatness in finish and execu- 
tion, printed in the finest quality of 
super-calendered paper and embellished 
with engravings, would command not 
only attention but a good-sized fat con- 
tract without any assurance of a circu- 
lation which would warrant paying the 
pricedemanded. Now, the novelty deal- 
er you could not tempt with any such 
tinsel; he would want to know what 
the circulation was, and if confidence 
was given to the claim he would not 
care if the paper was printed on the 
poorest grade of ‘‘ news,” provided the 
press-work was such that his advertise- 
ment could be easily read. ‘This is 
not to be wondered at, for the former 
has no possible means of tracing re- 
sults, while the latter notes carefully 
the names of all the papers quoted in 
orders received, it being a common 
custom to make a record of the returns ; 
and whenever an instance occurs that 
a paper is never mentioned it is not 
long before a cancellation of that order 
is imperatively commanded, and in such 
a case it is not to the interest of a pub- 
lisher to insist upon his short-time rate. 

To the novice it would indeed be re- 
markable to see how many out of the 
four million mail-order buyers in the 
country who constantly, persistently 
and repeatedly answer advertisements 
seem to consider it a form of introduc- 
tion to state ‘‘that, having seen your 
advertisement in PRINTERS’ INK,” how 
much pleasure it gives them to in- 
close The letters from the min- 
ority, who, in a matter-of-fact, business 
way, simply send for what they want (?) 
and do not deign to name the journal 
which afforded them the information, 
the novelty dealer keeps religiously by 
themse?ves, at stated times apportion- 
ing a percentage to each paper, in ac- 
cordance with the pro rata number of 
traced replies. 

An instance came before me not long 
ago where an advertisement, attractive- 
ly worded, was placed in one of the most 
prominent high-priced ladies’ publica- 





tions, producing the most miserable re- 
sults. It would be hard to determine 
in such a case whether the medium in 
question was and is overrated, or 
whether its readers were skeptical at 
the apparent liberality of the offer. 
Yet such a conclusion is unwarranted 
from the fact that its publisher prides 
himself upon the care and judgment 
which is exercised in the admission of 
matter to its advertising columns, al- 
though I have seen advertisements 
there which I should neither conside: 
high-toned or first-class. 
poem — 
HERE AND THERE. 
‘By Horace Dumars. 


The use of the advertisers’ portraits 
in various advertisements has a weary- 
ing effect upon many, and I doubt if 
space devoted to such pictures gives 
satisfactory returns unless the satisfac- 
tion of constantly seeing one’s face in 
print is sufficient compensation. It is 
all right for theatrical people to use 
their pictures in advertising, for their 
personal appearance is a part of their 
business ; but the dear public certainly 
cares nothing about the appearance of 
the man who supplies them with coal 
or even makes their fishing rods. The 
people care but little whether the man- 
ager of a bicycle factory is lean or stout 
so long as the wheels he makes have 
sufficient strength; and the manufact- 
urer of clothing may be bald-headed 
or sport ‘‘hyperian curls” for all they 
care, just so the trousers he furnishes 
are not bald or inclined to curl at the 
knees, 

Messrs. Riggen & Holbrook, the en- 
terprising real estate men who use 
many pages at a time in the leading 
magazines, give some very handsome 
views of Oregon scenery which are 
sufficiently attractive to interest any 
one in their announcements, and it 
rather detracts from the strength of 
their advertisements to always see their 
portraits sandwiched in with these 
views. Having gazed upon their 
countenances once or twice, the average 
reader would prefer to look at more of 
the interesting scenes in that locality 
rather than to continue to take in the 
features of the gentlemen who set forth 
the advantages of the land ‘‘ Where 
rolls the Oregon.” 





In the quaint and much-scattered 
town of Glastonbury, Conn., I recently 
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met Mr. Bernard T. Williams, secretary 
of the J. B. Williams Company. Hi 

experience in advertising has been con- 
lined exclusively to convincing the male 
sex of the superiority of their shaving 
soap ; but he longs for other worlds to 
conquer, and will never be really happy 
intil he has an article which will war- 
ant general advertising calculated to 


interest lady readers, recognizing, as 
nost shrewd advertisers do, that the 
world is very small, even for advertis- 
ing, where women are left out. The 
‘“*next” advertisement of this firm is 
familiar to all who frequent barber 
shops, and, although a thing of the 
past, is still their ‘* next. 








An advertisement, now occupying 
space in some of the magazines, is 
headed ‘* The Land of the Sky.”” From 
its name one would imagine that it 
vould be a good place for building 


x 


‘air castles,” providing that its titles 


are not cloud 





While sitting on the platform of a 
depot in a rural town, a few days since, 
trying to study out some difficult rail- 
road connections, a young man proffered 
his guide-book as a substitute for the 
time-table which occupied my attention 
We got into a conversation, and he soon 
informed me that he was a distributor 
of advertising matter for large medicine 
houses, but was just then out of a job, 
and was going to Boston to close an 
engagement with a new house. Sitting 
beside us was another young man who 
finally entered into conversation, and 
informed us that he, too, was distribut- 
ing matter in the interest of Carter's 
Lit Liver Pills. Both were veterans 
in the work and were able to give 
practical opinions upon their class of 
work, I asked them what it would be 
worth, per thousand, to ring door-bells 





and wait until some one responded in 
order to hand circulars to them in per- 
son. They are in the habit of poking 
advertising matter under doors or 
throwing in at open windows, and in 
this kind of work have to face all kinds 
of ill-tempered dogs; but neither of 
them would be willing to risk their 
lives on a guarantee of handing evena 
single thousand of circulars to that 
many women who would be called to 
their doors in response to the distribut- 
or’s summons. They confirmed my 
opinion that only would-be suicides or 
expert prevaricators would contract to 
thus distribute handbills. 
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LIMIT THE USE OF CUTS 
By Clifton S. Wady. 


According to the persistent state- 


ment of A. Frank Richardson, ‘‘a 
drop of ink makes millions think.” 
That is possible when it is put into 
the proper form to such end; but how 
about the drop of ink which so often 
becomes a blot of ink? ‘This, too, 
may make millions think, but the con- 
sequent thoughts are not likely to 
prove of proht to the blotter. 

No one more than I advocates the 
€ mployme nt of cuts in connection with 
reading matter—generally speaking. 
But one who follows the plan without 





exceptions makes a mistake, and an 
expensive one too, as may be easily 
shown. This in the case of those 
who, covering a large territcry, go 


into lists which must include many 
cheap prints— newspapers gotten up 
at the least possible expense, with 
poor paper and cheapest grade of ink. 
In such cases white space is preferabl 
to cut work, and light faces of type 
are better than heavy. By taking the 
precaution to furnish electrotypes ii 
these instances, fair results may be se- 
At least the display will b« 
” what would appear if an 
engraving were sent. 

The follow g illustration, clipped 
from a Western paper, furnishes aa 
example in point. It is not beyond 
belief that this cut has been used to 
decorate the paper's columns, in vari- 
ous capacities, for many years 


cured, 


“way over 








As to the crude, ‘‘ muddy” appear- 
ance of a cheap-ink job, referred to 
above, reproduction of an example is 
not possible here, owing to the high 
quality of the article employed by 
PRINTERS’ INK. 
to go far, however, to find such a 
specimen. 


One would not need 


<o 

ALL self-respecting papers want to 
publish advertisements that pay the 
reader—advertisements that the reader 
reads—advertisements that carry the 
personality of the advertiser to the 
reader and incuce him to call.— Win- 
dom (Minn.) Report 














paper so marked, which shall b shown 


198 PRINTERS’ INK. 


THE CIRCULATION LIAR! 
DOES HE, IN FACT, EXIST? 


For four years past the publishers of 
the directory have offered a reward of 
$100 for every case where it should be 
shown that a newspaper obtained a cir- 
culation rating in the American News- 
paper Directory by a statement which 
was not true. 

This reward was paid in the case of 
the Waukegan (Ill.) Gazette in the di- 
rectory for 1888, and the Madison 
(Wis.) Skandinavisk Tribune in the 
directory for 1889. In the edition for 
18g0 no such case was pointed out. 

Attention has now been called toa 
case in the edition for 1891, and the 
question to be decided is: Has Mr. 
Roads furnished conclusive evidence 
that the report furnished by the Pros- 
pect Weekly Advance was not true? 

rhe correspondence is printed be- 
low : 

R. L. Watkins, 
Newspaper Advertising Bureau, 
Prospect, Ohio, May 5, 1891 
Editor American Newspaper Directory, New 
York city, 

Dear Sir Believing i in honesty at all times 
and regarding it as a basis for all business 
transactions, | wish to prove that the state 
ment of circulation made by the Advance, 
Prospect, Ohio, on page 594 Geo. P. Rowell & 
Co’s American Newspaper Directory for 1891, 
is an utter falsehood and well calculated to 
deceive advertisers. 

I am entitled to $100.00 from your publish- 
ers for calling down this liar, and to the best 
consideration of America’s advertisers. 

Inform in what shape you desire the proof 
that this paper has not the circulation claimed 

Respectfully yours, W. P. Roap 
Estimate Clerk R. L. Watkins N. A 


[Copy.] 
New York, May 6, 1891 
Mr. W. P. Roanps, with R. L. Watkins News- 
paper Advertising Bureau, Prospect, O 








Dear Sitr—Yours of sth inst. at hand. Please 
note the passage marked on inclosed page 
You may find it advisable to consult a lawyer 

Very respectfully, Gro. P. Rowext & Co 

The marked paragraph reads as fol- 
lows: 


and a reward of one hundrcd dol- 
lars will be paid for each and every 


by such evidence as would be conclusiz 
in a court of law, to have secured the 
rating by an untruthful circulation 


repor ad 
R. L. WwW ATKINS, 
Newspaper Advertising Bureau, 
Prospect, Ohio, July 10, 1891. 
Messrs. Geo. P. Roweitt & Co., Publishers 
the American Newspaper Directory, New 
York city. 
GENTLEMEN—I refer to your favor of May 
6. My inclosure is explanatory. It was brought 


forth to put down a circulation liar, and I be- 
lieve it will have the desired effect l'o some 
publishers, who use the method this one has 
to defraud advertisers, it may seem “‘ none of 
my business ;’ but if an estimate clerk will 
not be an informer regarding circulations, who 
will? You may forward him a copy of the in- 
closed affidavit. Compel him to meet it in a 
business-like manner 1 a is not a ** Ghost 
Dance."" Yours respectfu 
P. Ro 


[The inclosed.] 

I, W. P. Roads, of the city of Prospect 
county of Marion, and State of Ohio, do unde 
oath affirm : That I have been a resides 
Prospect before and since Mr. W M. 
assumed control of the Advance in 18% I 
further affirm that I have been in press room 
of said paper when the regular weekly edition 
was in press, and | further affirm that I have 
ascertained by actual count of over half the 
regular edition that the circulation of said pa- 
per is less than 550 copies. I further affirm 
that the Advance weighs ten copies to a 
pound, and that this paper does not consume 
over 50 pounds of paper each week, W. F. 
Grube, employed as pressman from November, 











1890, tou May, 1891, says to me on May 
do not believe the circulation of the Advance 
exceeds soo."’ I therefore affirm that the state 


ment made by W. M., Pettit to Ge 
& Co., as to the circulation of 
{dvance, is a falsehood, W 





Personally appeared before me, a notary 
public in and for Marion County, 
~'- Ohio, W. P. Roads, who did sol- 
emnly affirm that the statement is 

~— true is set forth above 
Affirmed to before me and in my 
presence and by him subscribed to this oth 

day of July, A. D. 1891 

M. L. Carrenter, Notary Public 


R. L. Warxins, ) 
Newspaper Advertising Burea 
Prospect, Ohio, July 1891. } 
The American Newspaper Divers ry, New 
York city. 


GENTLEMEN—I wrote you several days ag 
inclosing my affidavit to the effect that the 
circulation of the Advance, Prospect, Ohio, 
had been falsely stated in your 1891 edition 
The communication surely reached you, and | 
fail tounderstand why you have not given me 
areply. You know it was a manly 
trust you will meet the matter in a fair and 
just way. Kindly favor me with attention 
and oblige yours respec tfully, 





[Copy.] 
New York, July 24, 1891. 
Mr. W. P. Roaps, Prospect, Ohio. 
Dear Sik—Your letter, dated roth inst., 








was received July 16th. We have submitted 
your letter and affidavit to the p iblisher of the 
ldvance, and will advise you on receipt of 
his reply. Very respectfully, 


Gro, P. Roweir & ¢ 


At this point a correspondence is 
opened with the Prospect Advance, as 
follows : x 
New York, July 4, 1891. 


Publisher of Advance, Pr spect, Ohio, 


Dear Sir—In the preface of the 1801 edi- 
tion of the American Newspaper Directory we 
offer a reward of $100 to any person who will 
produce such evidence as may be conclusive in 


ent oR Om 

























aed 








a court of law to prove that any rating marked 
with three asterisks (***) in the book has been 
secured by an untruthful report. 

On May 6 we received a letter from Mr. W. 
P. Roads, estimate clerk, R. L. Watkins News- 
paper Advertising Agency, Prospect, Ohio, 
which reads as follows: 

[Here followed copies of all the above corre- 
spondence. ] 

We hope to hear from you without delay in 
regard to substantiating the statement you 
gave us, which caused us to rate your paper 
J1, which, according to our key to circulation, 


means exceeding 1,000, Very respectfully, 
Gro, P. Rowe & Co 
Per M, A. 5S. 


Prospect WEEKLY ADVANCE, 
Prosrect, Ohio, Fn! 31, ton. ¢ 
Gro. P. Roweit & Co., New York, 
reer Your oni of 24th inst, at 
hand, Wish to get affidavits of a couple of 
former employees who are out of city. Will 
try to do so within ten days or two weeks. 
a not be surprised at anything said 
P. Roads should do, and so am not at 
this Yours resp’y, W. M. Perri. 


[Copy.] 
New York, August 4, 1891. 
Publisher of Advance, Prospect, Ohio, 
Dear Str—Your letter of July 31st reached 
us August 3d. 
e regret that it is not more satisfactory. 
We will, however, wait two weeks, as you re- 
quest, and if at the end of that time you are 
not able to substantiate the truth of your 
statement made to us October 24th, we sup- 
yse that we shall be obliged to pay over the 
ioue reward to Mr. Roads, 
fery - spectfully 
Gro. P. Rowe & Co. 


[Copy.] 
New York, August 4, 1891. 
Mr. W. P. Roaps, with R, L, Watkins, Pros- 
pect, Ohio. 

Dear Sir—We are 2 receipt of a com- 
munication from Mr. W. M. Pettit, of the 
Prospect Weekly oa which is not satis- 
factory. Enclosed isa copy of a letter written 
to Mr, Pettit this date, 

Very respectfully ’ 
Gro, P. Rowett & Co, 





Prosrect, Ohio, August 8, 189. 


Geo, P. Rowett & Co., the American News- 
paper Directory,* New York city. 

GentLemMen—Referring to your favor of 
July 24th, beg to ask whether or not you have 
a reply from the A dvance, answering yours of 
recent date, covering copy of my affidavit, to 
the effect that this publishe -r had falsely stated 
his circulation for your last edition.* 

Some time has elapsed, and I should like to 
ascertain what the Advance has to say. 

Please do not regard me as being ‘‘ too 
fresh,’ for “what's worth doing is worth 
doing well.”” 

Awaiting your reply, beg to remain, 

Yours respec fully » W. P. Roaps. 


Prospect, Ohio, August 6, 1891. 


Messrs. Geo. P. Roweit & Co., the Ameri- 
can Newspaper Directory, New York city. 





GenTLEMEN—Replying to your favor of the 
4th inst., I note that you have submitted copy 
of my affidavit to Mr. W. M. Pettit, of the 
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Prospect Weekly Advance, and that his reply 
to your communication was not satisfactory. 
I am surprised that you allow this man two 
weeks’ time to form a substantiation of truth 
regarding his statement of circulation to your 
latest edition. It stands to reason that, had 
his report been a truthful one, his letter of 
July 31st would have contained ample proof of 
same, 

Should he make an affidavit to the effect 
that his report was the truth, some one will be 
obliged to commit perjury I know that he 
has deliberately //ed, and certainly believe you 
look at the matter in the same light. I wait 
your early favors and remain, 

Yours respectfully, . P. Roaps. 


Prospect Weekriy ApvaAncer, ; 
Prospect, Ohio, Aug. 8, 1891. { 
G. P. Roweir & Co., New York 

GENTLEMEN—Yours of Aug. 4 at hand, I 
enclose you affidavits, duly sworn to, one by 
myself and other by D. Coffman, a former 
employee, which explains itself. 

Have been delayed on account of absence of 
three other persons from the city, and if I can 
secure their address I wish to add their evi- 
dence in connection So please file inclosed 
affidavits for say ten days, and I think I will 
be able to get in communication with them, 
one of which is a very important one. 

After this is settled I think I will be entitled 
to original affidavit made by Willie P. Roads, 
and with which | think I can cause him » very 
trifle of trouble. 

While Mr. Roads is a boy and may be in 
good faith in the matter, yet I am of the 
opinion that he wishes to bring his name into 
prominence Instead of being “ entitled to 
$100 and the best consideration of America's 
advertisers,’ I think he is entitled to a posi- 
tion given to other people like him who get a 
“wheel in their heads.” Y a respectfuily, 

. M. Perrin 





W. M. Pettit, a citizen of Prospect, 
Marion County, Ohio, personally appeared 
before John W. Statler, a notary public in 
and for said county of Marion, State of Ohio, 
being duly sworn, does truly affirm: That 
the circulation of the Prospect Advance dur- 
ing the months of August, September and 
October, 1890, was not less than 44 quires at 
any weekly issue, and that the statement 
transmitted to you (G. P. Rowell & Co.) last 
fall, October 24, 1890, was correct 

I further affirm that I have been connected 
with the Advance since it was established in 
August, 18 Furthermore, that I am _ per- 
sonally acquainted with W. P. Roads, a minor, 
residing in this city, and that I affirm that he 
has never been in press room of Advance at 
any one time for a period longer than ten 
minutes, and therefore never had the oppor- 
tunity to “count over one-half of an 
edition.’ Furthermore, that the section of 
his oath as follows: That the circulation 
of said paper is less than 550 copies, and 
that the paper does not consume over 50 lbs, 
of paper each week,” is an utter falsehood. 

Furthermore, that said W. P. Roads is a 
minor, and irresponstb/le, as is also his father, 
therefore knowing there is no chance for dam- 
ages to be awarded the accused party on ac- 
count false affidavit by him. 

Ww 





M. Pettit. 
Sworn to and subscribed before me, John W. 
~t= Statler, a notary public in and for 


2 seat, } county of Marion, State of Ohio, 
tye) this 8th day of August, A. D. 1891. 
. W. STATLER, 
Notary Public. 
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D. L. Coffman, a resident of the city of 
Prospect, county of Marion, State of Ohiv, 
do hereby make oath to the following: That 
I have known W. M. Pettit, publisher of the 
1dvance, since he became a resident of Pros- 
pect in July, 1888, and was in his employ regu- 
larly in the press room of the Prospect A a- 
vance each week, with exception of a few 
editions, commencing with August, 1888, 
and up to December, 1890. Furthermore, 
that I assisted in the printing of the editions 
of Advance of August 1st, August 8th, Au- 
gust rsth, August 22d, August 2oth, Septem- 
ber sth, September 12th, September roth, 
September 26th, October 3rd, October roth, 
October 17th and October 24th, 1890, and that 
during said three months no weekly edition 
was less than 44 quires. 

Furthermore, that during the entire time I 
was employed by said W. M. Pettit, I do 
swear that W. P. Roads, a citizen of this city, 
was never in the Advance press room longer 
than ten minutes at any one time. 

D. L. CorrmMan. 

Sworn to and subscribed before me, John W. 
Statler, a notary public in and for said county 
of Marion, State of Ohio, this 8th day of Au- 


—— gust, A. D. 1891, by D. L. Coff- 
4 SEAL. man, who affirms the above state- 
/ 

—~ ment to be true. 


StaTtier, N, P. 


Prospect WEEKLY ADVANCE, 
Prospect, Ohio, Aug. 8th, 1891. { 
Geo, P. Rowreitt & Co., New York, 

Gent LeEmMEN—I mailed you this A, M. two 
affidavits, and I enclose one more, which you 
will find an important one. 

Willie Grube is the same ident cal person 
as W. F, Grube, mentioned in Mr. Roads’ 
affidavit. 

He pe this will be sufficient to put 

‘0ads’ affidavit in my hands. 

Yours resp., W. M. Perrir. 

I, W. F. Grube, acitizen of Prospect, county 
of Marion, State of Ohio, do hereby make 
oath to the following: That 1 was, on several 
occasions between Nov. 27, 1800, and March 
1, 1891, employed by W. M. Pettit as a com- 
positor in Advance office, « also on several 
occasions to attend the + distribution in 
press room of Advance. Furthermore, that 
I have no knowledge of the circulation of the 
Weekly Advance gained through above men- 
tioned employment, or any other way, and do 
not claim to know. 

Furthermore, that W. P. Roads, a citizen of 
Prospect, was not in Advance press room for 
a period of time amounting to more than ten 
minutes at any one time during my employ- 





ment there. Witue Gruse. 
Sworn to and subscribed before J. W. Stat- 

gain ler, a notary public in and for 

} SEAL.¢ county of Marion, State of Ohio, 
—— this 8th day of August, A. D. 1801. 


J. W. Statier, Notary Public. 


[Copy] 
New York, August ro, 1801 
Mr. W. P. Roaps, with R. L. Watkins, Pros- 
pect, Ohio. 

Dear Str—Inclosed we send you a copy of 
the letters and affidavits received to-day 
Mr. W. M. Pettit. Very respectfully, 

Gro, P. Roweir & 





Prospect, Ohio, August 15, 
G, P. Rowexr & Co., New York. 
}ENTLEMEN—I enclose affidavit of Mr. 





S. Sivey, a former employee, + h is se lie X- 
planatory. Resp., W. M. Perrit 


I, Charles Sivey, a resident of the city of 
Rockford, county of Merce-, State of Ohio, 
do under oath affirm: That I was pressman 
on the weekly edition of the Prospect Ad- 

ance of October 3d, 1890, and that I re- 
ceived pay for printing 44 quires of said news- 
paper, and believe that to have been the ex- 
act number printed. C. S. Sivey, 

Sworn to and subscribed to before me, 
W. F, Penn, a notary public, in and for said 

——, county of fercer, State of Ohio, 

SEAL. ¢ this e feventh (a1th) day of August, 

_—\~ A. D, 1891. W. F. Penn, 
Notary Public. 
Prospect, Ohio, August 17, 1891. 
7e0, P. Rowe ir & Co., New York 

Gents—I enclose you third affidavit re- 

ferred to concerning the W, P. Roads matter. 
Respectfully, W. M., Petrtir. 


Clarence Gast, a resident of the village 


of TR hwood, county of Union, State of Ohio, 
do under oath affirm: That I was employ ed 
in the press room of the Prospect Advance, 
comme .cing with issue on or about November 
27th, 1890, and continuing eleven weeks, and 
that during said time I was employed by Mr. 
W. M. Pettit. I do swear that W.-P?. Roads 
was not in Advance press room over ten min- 
utes at any one time. Furthermore, I do 
swear that to the best of my knowledge said 
W. P. Roads was not in Advance press room 
but one time during my employment while 
editioas of Advance were in press. Further- 
more, I have no knowledge of the number of 
idvances that are issued weekly to sub- 
scribers, CLARENCE Gast. 
Personally appeared before me, J. W. 
Statler, Clarence Gast, who affirms the above 
(~*— , Statement to be true. Sworntoand 
SEAL. { subscribed this 17th day of August, 
—_~ A.D, 1891, at Prospect, State of 
Ohio, J. W. StraTier, 
Notary Public. 


At this point it was thought in the 
office of the American Newspaper Di- 
rectory that Mr. Pettit was a much- 
abused man. But a little later the fol- 
lowing addition to the literature of the 
case came to hand : 

Prospect, Ohio, August 19, 1891. 
Messrs. Geo. P. Roweirt & Co., the Ameri- 
can Newspaper Directory, New York city, 
New York. 

GenTLEMEN— Your favor of roth inst., en- 
closing letters and affidavits of W. M. Pe tit, 
of the Advance, was received the rath inst. 
As I have been busy and noting the fact that 
you allowed this man two weeks to make a 
stand against my claim, no rush in answering 
contents has been made. I enclose herewith 
an affidavit. His statement is not all right for 
the reason that quires of paper don't go. It 
is copies you wish to know about. The oaths 
of both Coffman and Pettit acknowledged but 
528 copies, 

If this is not enough to show you that he has 
lied, compel him to make a report of the num- 
ber of copies printed. 

Yours respectfully, W. P. Roaps. 








I, W. P. Roads, of the city of Prospect, 
county of Marion, and State of Ohio, do 
under eath affirm: That I am of age and not 
a minor. I further affirm that acopy of the 
Prospect Advance consists of two sheets, of 
four (4) pawes each, and that forty-four (44) 
quires equals 528 copies. 

W. P. Roaps, 
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State oF On1o, Marion Counry, ss. + 
Personally appeared before me, notary 

public, W. oads, who did solemnly affirm 

that the above statement is true and correct, 

as he verily believes, 

Sworn or affirmed to and by him. Sub- 


(——) scribed to in my presence this 
) SEAI the 19th day of August, A. D, 
oy 1891. 


M. L. CARPENTER, 
Notary Public, 
The only copy of the Prospect Ad- 
vance to be found in the office of the 
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swear that they printed so many quires. 
If it should finally appear that Mr. 
Roads is right, it would be interesting 
to learn what these pressmen will say 
in defence of their affidavits. 

It is one of the most interesting cir- 
cumstances about this whole affair that 
the Prospect Weekly Advance is what 
is known as a co-operative sheet, one 
side of it being printed by the A. N. 
Kellogg Company. Now, the Kellogg 
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directory appears to be in two sheets 
of four pages each. 

A photographic copy of the contro- 
verted statement is here shown. 

It is interesting to observe that no- 
where has it been said by the publisher 
how many copies of the Advance is 
printed. The original statement says 
that the circulation has been 1,080, 
1,056, 1,104, etc., and the pressmen 


a Rf 


Company know exactly how many cop 
ies they print. One would hardly sup- 
pose that Mr. Pettit has paid the com- 
pany for more copies than he has 
received. An affidavit from the man- 
ager of the Kellogg Company, accom- 
panied by Mr. Pettit’s receipted bills 
for his paper during the time covered 
by his statement, will go far toward 
putting the whole matter at rest, 
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NEWSPAPER CIRCULA- 
TION RATINGS. 


A HISTORY OF THE ORIGIN AND 
DEVELOPMENT OF A PLAN, 


In 1869, in the first issue of the 
American Newspaper Directory, was 
the first effort to rate newspaper circu- 
lations. Not every paper was rated, 
however. In looking at the book it is 
to be noted that in the description of 
more than half of the papers no refer- 
ence to circulation is made. Where a 
rating was given it was generally pref- 
aced with the word ‘‘ claims.” Some- 
times the word ‘‘ about” was substi- 
tuted. If the information upon which 
the rating had been based was pretty 
definite and positive the figures appear 
to have been given without the quali- 
fying word. 

In 1872, under the heading of ‘‘ Ex- 
planations,” the directory states that : 
** When a willingness to make oath to 
circulation has been expressed, the 
figures are given unqualifiedly. In the 
absence of a willingness to verify the 
statement the word ‘claims’ prefixes 
the circulation figures ; but that inas- 
much as some publishers object to 
the use of the word claims, the word 
‘about’ is substituted in such cases; 
and is also used in all cases where the 
publishers of the directory had to 
gather their information from outside 
sources.” 

In 1873 every publisher was asked to 
state how many copies we-e printed 
for the first edition in the current 
month, and for the first edition in each 
of the two preceding months. The 
sum of these three issues, divided by 
three, was then set down as the actual 
circulation. 

A very good criticism upon this plan 
was expressed by Nasby, of the Toledo, 
O., Blade, who, looking over the book 
in the office of publication, remarked 
with fine sarcasm ; ‘‘ What pleases me 
about these circulation ratings is the 
damned exactness of them.” 

This system was continued for five 
or six years. 

Every publisher was asked if he was 
willing to verify his circulation state- 
ment by affidavit. If he filled up the 
blank properly his statement was ac- 
cepted, unless questioned by some one 
claiming to have information. In such 
a case the publisher was communicated 
with. If he furnished the affidavit and 
such information as was called for, his 


report was then accepted and a dagger 
was affixed to the circulation figures, 
indicating that an affidavit appeared 
on file at the office. 

If, on the contrary, he ignored the 
request, his figures were generally cut 
down, and an asterisk attixed to the 
rating, showing that the publisher had 
claimed more but neglected to furnish 
proof when called upon. 

That question about a willingness to 
make afhdavit to a statement of circu- 
lation proved to be a’out as ageravat- 
ing to publishers as te proverbial red 
rag is said to be toa bull. It made so 
much trouble that its use had finally to 
be abandoned. 

In 1879 anew system was inaugur- 
ated not open to the criticism of over- 
exactness. The papers were divided 
into classes, or sets, represented by the 
letters of the alphabet, the meaning of 
each being explained by a key. Class 
K had papers publishing in the neigh- 
borhood of 500; class J in the neigh- 
borhood of 1,000. Other letters re- 
presented publications issued in the 
neighborhood of 3,000, 5,000, 10,000, 
15,000, 20,000, 25,000, 50,000 and 
100,000, 

Publishers who were particular about 
being rated correctly were now asked 
to give a detailed statement of actual 
issues fora period of three months, and 
it having been found that affidavits 
were not always to be relied upon, they 
were asked for no more. 

A plain statement of actual issues 
covering a period of three months was 
all that was asked for, and every pub- 
lisher was allowed to make it up in his 
own way, the only point insisted upon 
being that its language should be un- 
equivocal, and that the statement should 
be dated and signed with a pen by 
some one whose connection with the 
paper should be stated or apparent. 

The new system was rather satis- 
factory, but as time went critics re- 
marked that a paper printing 550 copics 
had the same rating as another printing 
750 ; so, also, a paper printing 26,000 
was in the same class with one printing 
36,000 copies. 

In acquiescence to the demand, the 
number of classes was doubled in the 
directory for 1836, and ratings were 
thereby made somewhat more definite. 

About this time, in response to a 
suggestion from the proprietors of the 
Chicago Daily News, a practice was 
adopted of printing an italic statement 
of the actual average circulation of a 
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paper for a whole year, 1. the publisher 
took pains to prepare and furnish the 
requisite statement, to be placed on 
file at the office of the directory for 
exhibition to persons interested. 

In 1888, while preparing matter to be 
used as a preface to the directory for 
that year, attention was brought to the 
curious fact that out of 13,880 applica- 
tions that had been sent out in sealed 
envelopes asking information from pub- 
lishers, there were received in thirty 
days only 5,552 answers of any sort, 
and that among these only one-eighth 
(711) contained a satisfactory circul 
tion report ; 1,419 of the replies bore 
evidence that the omission to send 
circulation report was an intentioral 
one ; 3,392 replies made no reference 
whatever to the question of circula- 
lation ; to these a second notice was 
sent calling attention to the omis- 
sion. 

Two months after the original in- 
quiry had been mailed it was foun 
that 8,848 papers had omitted to make 
any response to the communication, 
although each inquiry contained an 
additional post-paid envelope for a 
reply. A new communication was 
thereupon sent to these, calling atten- 
tion to the oversight. Within the next 
six weeks there were received 281 re- 
ports which were such as had been 
asked for, 136 which showed that no 
satisfactory report would be given, and 
860 from which a report of the editions 
printed was seemingly omitted by 
accident. 

lo each of the last class a third ap- 
plication was promptly made. A care- 
ful examination finally exhibited the 
fact that out of the 8,848 papers to 
whom a second application was made, 
only one in seven ever responded in 
any way. 

These facts were so interesting that 
a plan was thereupon adopted for ex- 
hibiting them. In the directory for 
that year a circulation rating that had 
been based upon a statement duly 
signed was marked with three aster- 
isks. A paper which had given some 
information, although not detinite and 
satisfactory, was marked with two 
asterisks. Ratings made up without 
any information from the publisher 
were marked wi'h one asterisk, and the 
ratings of papers which did not re- 
spond at all with any information on 
any subject were unmarked. 

About 1,000 papers received the 
distinguishing mark of the three aster- 
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isks. A careful consideration of the 
quality of these one thousand reports 
led the publishers of the directory to 
the conclusion that they were almost 
without exception absolutely true. So 
much confidence did they repose in 
the conclusion arrived at that they 
thereupon decided to announce a re- 
reward of $100 for each instance where 
a paper so marked should be shown to 
have secured the rating by an untruth- 
ful report. That offer of a reward 
has been continued in each edition 
published since, and has been paid in 
the case of the Waukegan, IIl., Ga- 
cette, in 1888, and the Madison, Wis., 
Skandinavisk Tribune, 1889. In the 
directory for 1890 no such case was 
discovered, and none has been point- 
ed out in the edition for 1891, unless, 
in that of the Prospect, O., Advance, 
about which full particulars are printed 
on other pages, Mr. Roads shall be 
found to have established his claim to 
the reward. 

For the past four years a careful 
analysis of the circulation ratings of 
the American Newspaper Directory 
has been prepared and printed. 

Taking the rating of each class at 
its minimum, we find the total out- 
put for a year to be more than four 
thousand million copies, or more than 
sufficient to place sixty publications a 
year into the hands of every living 
human being, including the Indian, 
the pauper, the criminal and the child 
just born. 

Counting five persons for each fam- 
ily, the grand total is almost sufficient 
to give to every family a newspaper of 
some sort for every day in the year. 

The conclusion is irresistable that 
the circulation ratings in the American 
Newspaper Directory are too high. 


A NEW DEPARTURE TO BE 
INAUGURATED. 

In the face of the fact that only one 
newspaper in nineteen sends to the 
directory what may be called a definite 
statement of its actual issues, and the 
statement set forth above that the total 
of all the directory ratings amounts to 
an impossible figure, does it not be- 
come plain that the reason why pub 
lishers refrain from sending true 


and definite statements of actual issues 
is because, by refraining from send- 
ing such statements, they receive higher 
ratings than would be accorded were 
the actual editions made known ? 
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If this is a correct view of the case, 
the directory perpetuates an injus- 
tice upon those publishers who do 
make correct and definite reports by 
continuing to overstate the circulations 
of those who do not. 

Taking this view of the matter, the 
publishers of the directory a few weeks 
ago caused the following notice to be 
mailed to every newspaper in the 
United States and Canada : 


Will You Keep a Record for Three 
Menths?¢ 

The enormous aggregate of the circulation 
ratings given in the American Newspaper Di- 
rectory seems to prove that the papers do not, 
in fact, have as large issues as the book credits 
them with. 

Only one paper in ten sends the directory 
~~ statement at all of its circulation. 

Jnly one in twenty sends a statement that 
is in such form that it can be said to be defi- 
~ exact and reliable. 

For two years the publishers of the direct- 
ory have offe red a reward of $25 for every 
case where it should be shown that a publisher 
sent in a true, detailed statement of his circu- 
lation covering a period of three months or 
more, duly signed and dated, and the editor of 
the directory failed to rate his paper in ac- 
cordance therewith. 

The directory indorses the truth of every 
statement so made, and guarantees its correct- 
ness by offering a reward of $100 to any per- 
son who thall prove that the publisher who 
made it did not tell the truth. 

These facts indicate that the publisher who 
refrains from sending a report generally gets a 
higher circulation rating than he is entitled to, 
and that he in that way obtains an unfair ad- 
vantage over another publisher who does make 
a report. 

Having these points in view, the publishers 
of the directory will systematically reduce 
the circulation ratings in the next edition of 
the book in all cases where they are not 
able to obtain some information to the ef- 
- that the rating already given is not too 

igh. 

This communication is sent at this time in 
order that in the autumn, when the usual ap- 
plication is made for a circulation report, the 
publisher who is willing to send a detailed 
statement of the actual issues of his journal 
for a period of three months may not be de- 
prived of the privilege by having failed 
through forgetfulness to have kept the neces- 

record, 

© reply to this communication needed. 

Very respectfully, 
Geo, P. Rowe.t & Co., 
Publishers of American Newspaper Directory, 
New York, July rst, 1891. 





To inaugurate a system for a general 
reduction of circulation ratings without 
working injustice to any one, it has 
been decided to return again to the ten 
classifications adopted in 1879, but to 
attach a somewhat lower meaning to 
each of the ratings. 

A rating K in the next directory 
will mean exceeding 400 copies; a 
rating J will mean exceeding 800 cop- 
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ies, and so on, as explained in the 
following table : 

Key. 
Exceeding seventy-five thousand.......... A 
Exceeding forty thousand................. B 
Exceeding twenty thousand............... Cc 


Exceeding seventeen thousand five huudred D 
Exceeding twelve thousand five hundred... E 
Exceeding seven thousand five hundred. F 
Exceeding four thousand.................. G 


Exceeding twenty-two hundred and _ H 
Exceeding eight hundred.. apveteuess 
Exceeding four hundred.................. K 
SM ircder adds cc nssccvvcees covcsweces ss xX 


It will be perceived that a paper at 
present rated Kr or K2 will remain in 
the K class. So, also, one rated last 
year at Jr or J2 will stay in the J class. 
It will, likewise, be observed that the 
nighest rating given by the key is 75,- 
000 copies. 

Publishers making no report this 
year, and concerning whose circulation 
ratings the editor of the directory has 
no more recent information, will be 
classed under the same letters as last 
year, while publishers who do send 
detailed reports, duly signed and dated, 
will be in the class to which they be- 
long, but will be given the additional 
advantage of a rating in Arabic figures 
following the letter rating ; as, for in- 
stance : 

A paper sending a three months’ 
statement showing its issue to have 
been 751 copies will be marked ‘*‘ K,” 
and following the ‘‘ K ” will be the fig- 
ures 700, the Arabic figures taking the 
place of the three asterisks in former 
editions, A rating ‘‘ Circulation K 
700,” will indicate that the paper be- 
longs in the K class, but has not only 
over 400, but a/so over 700 circulation, 
and that the publishers of the directory 
will guarantee that it has over 700 by a 
forfeit of $100. 

The same plan will be carried through 
all the classes. 

Whenever a publisher takes pains to 
send a statement for a full year, his ac- 
tual edition will be given in exact fig- 
ures. Forexample, K 751, actual aver- 
age for the year past, and the correct- 
ness of the rating will be guaranteed 
by the forfeit of $100. 

To have a correct rating in the next 
edition of the American Newspaper 
Directory will not cost anybody a 
penny. 





~~, 


THE true newspaper is always better 
than its ablest director or writer. He 


writes out of ideals which he does not 
wholly reach.— Address of Major W, 
J. Richards, 
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RECENT NEWSPAPER NOTES 
AMERICAN NEWSPAPER DIREC 


ON THE 
“TORY. 





The recognized standard of American 
4 
paper directories.—A tanta (Ga.) ¢ 


tion, May 26, 1891. 


news- 





Is growing in size and importance like unto 
that of Webster’s International Dictionary.— 
Lakin (Kan.) index, May 23, 1891. 


A much larger volume than ever before on 
account of addition to its advertising pages. 
Vew York (N. Y.) Commercial Advertiser, 
May 5, 1891. 


Has been for twenty-two years the standard 
authority in refe y nce to newspaper circula- 
tion.— 7 rey (N. 1.) Press, May 7 


7, 1891. 


It is a veritable encyclopedia on advertising, 
and is the largest and most comple te work of 
its kind ever issued.— San Diego (Ca/.) Union, 
May 1, 1891. 


It is generally conceded that they quote 
newspaper circ ulations more nearly accurate 
than any other publication.—d/inneafolis 
(Minn.) Journal, May 5, 1891. 


Publishes the names and endeavors to sive 
accurately the circulation of every newspaper 
in the United States and Canada, and what 
Dunn and Bradstrect are to the financial world, 
Rowell & Co. are to the advertising business. 


Williamsport (Pa.) Sun, May 19, 1891. 


Its information concerning town populations, 
railway connections, and a multitude of other 
things, is of value and interest to others besides 
advertisers, but to the latter it is especially 

valuable.—Hart/ford (Conn.) Times, May 23, 
1891, 


It contains more than 2,000 pages of atv 
information for advertisers, — New York (NV 
Times, June 7, 1891. 


The volume embraces an exceedingly large 
amount of information of great value to the 
advertiser, merchant and all interested in the 
industries of the country, and is a valuable 
adjunct to any business man’s library, espe- 
cially to those who believe in advertising their 
wares extensively, but judiciously.—New Bed- 
ford (Mass.) Evening Standard, May 15, 
1891, 


Its statements can be implicitly relied upon, 
—St. Louis (Mo,) Stationer, May, 1891. 


The model for all other publications of the 
kind.—Lexington (Ky.) Leader, June 11, 
1891. 


A very bulky volume, full of interesting 
matter concerning the periodicals of the United 
States and Canada,— ‘Sioux City (/owa) Trtb- 
une, June 23, 1891. 


Endeavor to make circulation ratings a 
thing of purity.—New York (N. V.) News- 
man, June, 1891. 


The typographical and bindery work cannot 
but excite the admiration of all.—Chicag 
(/i1.) Western Jeweler, May 9, 1891. 


The newspapers are all mentioned twice, 
once alphabetically by States and towns, and 
again in alphabetical order by States and 
counties.—oughkeepsie (N. Y.) Eagle, May 
tt, 1891. 





Contains many new features of great merit 
which makes this “annual’’ more indispen- 
sable than ever to the business man and the 
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publisher, — Boston Times, 


1591, 


(Mass.) May 


st, 


Grows bigger every year, and grows better 
as it grows bigger. les coming is impatiently 
awaited by a host of newspaper editors and 
managers who have learne d to rely on the in- 
formation it contains. It is certainly the most 
complete and best arranged of all the news- 
paper directories. Its circulation table is par- 
ticularly well based, It is a smart circulation 
liar that gets ahead of Rowell’s directory.— 
Denver (Col.) Times, June 8, 189" 
- -o - 
To the Publisher 


Dear Sir—Why not take a look at your 


own paper—scissors in hand—cut out the 
names of your best advertisers, and paste 
them on a sheet, one below the other, like 


this? 


HAMBLETON'S BEE HIVE STORE. 


Rosenbaum Bros, 
George Schwarzenbach’s, 


SAMUEL J. EDWARDS & SON, 
J. H. HOLZGHU, 


tony Brothers 
R. W. YOUNG & CO. 
D. P. MILLER. 
The L. §. Hirsch Company, 


The Cumberland Furniture and Goffin Co. 
VOGEL & DEHLDER, 
A. JACK BOOSE, 


S. HAMBURGER, 
PA DADGETREY & 60 


SIEFERS BROS. 


$. 7 LITTL ESM. 
J. Manstaek 





Then make a bargain with Printers’ Inx 
to present a years’ subscription to that “little 
schoolmaster in the art of advertising" to 
each of your best advertisers. It can be done 
without costing you a cent in cash, and it will 
pay. ddress 
Gro, P, Roweit & Co., Publishers, 
10 Spruce St., New York, 
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THE EDITORIAL WE. 
From the Detroit Free Press, 

A pleasant, intelligent looking young fellow 
with a girl oa his arm, who was evidently his 
bride, looking for a newspaper office, got into 
the wrong building, where a raw Franchman 
was acting as janitor, “Can we see the 
presses?” he asked the man on watch. ‘* Oui, 
oui,” responded the Frenchman, not under- 
standing a word. “ Are they at work now?” 
“ Oui, oui.’ “Which way? Down these 
stairs?’ * pointing | toa flight down in the dark- 
ness, ‘* Oui, oui,” answered the Frenchman, 
as before, as they started down, ‘‘ Who was 
that man?” asked the woman, as she carefully 
picked her way along. “‘I presume,” replied 
the young man, with the superior intelligence 4 
of a new husband, “that he was the editor. 
You noticed he kept saying ‘ We, we,’ all the 
time,” 





WANTS. 
Advertisements under this head S0 cents a line 


ANTED—Testien as foreman of a dail 
hewspap Have had experience. Ad- 
dress “ R. J., care of PRINTERS’ INK. 


an Advertising Solicitor of 

ability and ex rience for remuner- 
ative posit! ion. Ad “J. V. K.,” care 
Printers’ Ink. 


D)icireatars PUBLISHERS please send 
circulars and nd Paces oO. of your Direct- 
ories to U. Box 140i, 
Bradf Mekean Co., Pa. 


ANVASSERS wanted to secure subscrip- 

tions for Printers’ Ink. Liberal terms 
allowed. Address Publishers of IRivtTEeRs’ 
Ink, 10 Spruce 8St., New York. 


wit ANTED—An additional medium, by 

A. H. SYMONS, Sole Special Advertising 

{Agent for Good News ond w York Weekly, 
No. 5 Beekman S8t., New York. 


Re end covenant wanted near 
city, A A news and manage a 
small Giclee NS mA ie man. Address, 
with wages wanted, ITEM, ITEM, Passaic, N. J. 


ANTED—For office of Office of special advertising 
agency competent young man or woman 
totake chargeof office Experience in 
similar line necessary. “Sento “2 
references and salary expec Box 25, 
Printers’ Inx. 
apap test with $8,000, who appre- 
tes the vantages of ADVERTISING, 
to tahoe sees ina a actory agg 2 Te 
ed on a monopoly in office desks. $3 will 
be = nded at once in advertising. J. RUSS 
JO 8% Guaranty, Minneapolis, Minn. 


= ADVERTISING.—“ IDEAL MASTER- 

it! pe S, FROM FAMOUS ART GAL- 

a handsome and elaborate art 
advertising 8) 


em ss ‘ ome, 
specialists nters want it. Newspaper 
eo will nd it a taking supplement. 
d 6 cents for Gr? le and prices. GRIF- 
TELL & DY CO,, Embossers, 
Holyoke, Mass. 


VERY ISSUE of PRINTERS’ INK is 
religiously read by many thousand 
wspaper men and printers, as well as by 

qavertionss. If you Want to buy a pee per or 
to geta situation as editor the thing to do 
is to announce your desire in a want —e 
tisement. Any story that can be told in 
twenty-three words can be inserted for two 
dollars. Asa owe, one insertion can be relied 
upon to do the business. 





FOR SALE. 
Advertisements under this head W cents a line 
R SALE—The house 112 Fesstaste St., 


Brook! 15x100._ Price, $4,000. Appl vy} to 
owner, G . ROWELL, 10 Spruce St., 


i ets peas for premiums. 
RE PUB. CO., 23 , 23 Reade St., N. Y. 


ALF INTEREST, or ‘Tor all, of an old railroad 

and industrial journal. Investigate 

ap ying property. Address “ RAIL- 
RO RD, Atlanta, Ga. 


R SALE—Web Press, six or seven col- 

umn, folio or quarto, because of consoli- 
dation. Also 90 rolls six-column quarto pa 
per. BEACON Office, Akron, Ohio. 


OR SALE—A Prouty Printing Press, hand 
or Rowse, seven columns. In first-class 
order, Will be sold cheap for cash. Boxed 
and delivered on board cars. Address THE 
STATE NEWSPAPER CO., Richmond, Va. 


BIG BARGAIN—A well uipped inde- 

pendent daily and weekly newspaper 

job office, in a Pennsylvania town of 
15,000. Largest daily circulation in the coun- 
ty. If you mean business, address DAILY 
DISPATCH, Shamokin, Pa. 


F YOU WANT TO SELL your Newsp peer 
or Job Office, a Press, or a Font of 
tell the story in twenty-three words and send 
it, with two dollars, to the oftice of PRINT 
ks’ INK. If you will sell cheap enough, a 
single insertion of the announcement will 
generally secure a customer. 


WILL BUY a Cariton & Caps 

3 iron frame, iron roller, head-feed 

folder. Folds any 8: size up to 7-col. quarto. 

Delivers on second and fourth folds; pastes 

and trims, and supplement attachment ; 

used a year; good as new. Address THE 
GLOBE, Hagerstown, Maryland. 


= SALE—THE LEE COUNTY NEWS, 
published at Smithville, Ga.,a town of 
about 800 inhabitants. Has an excellent job 
Rintas outfit. Only paper in the county. 
sold ata sacri — Le pe the pres- 
ent =. wants to attend school. Ad- 
dress GEO. E. CLARKE, ARKE, Smithville, Ga. 


HE pOVELET Ge OF 1891 — EMBOSSED 

TRADE CARDS. ulioay new and orig- 
inal. 12 businesses ready. Bronzed! 
Illustrated ! Chaste! Siegens and fastidious! 
Big leader for printers and specialists, Full 
Tike ~~ J 4 bo. cents. GRIFFITH, AX- 
—_—~ CO., Embossers, Holyoke, 

ass. 


AMES AND ADDRESSES as follows: 600 
County Officers L. South Dakota, 00 ; 
610 Alliance Secretaries in Minnesota, ood 


; 10,000 
10,000" Farmers in Minneso' ty 10.00; ah all ath 
ered since Janua: 1891. 

PEW, Aberdeen, -D. 


SPECIAL NOTICES. 





Advertisements under this head, two lines or 
more, without ut display, We, a line, 


+ JKANE SPOKESMAM. 

b 

—_—* LISTS ARE strong. 

| aaa INKS are the best. New York. 
OPULAR EDUCATOR, Boston, for 


Teachers. 


A GENTS’ HERALD, Phila., Pa. 15th year. 
80,000 monthly. 
HE GRAPHIC, Chic 0, “the great West- 
ern illustrated weekly. weekly 


y ig ~ GRAPHIC, Chicag Seeeeeedibeas value at 
least cost to advertisers. 


RIGHT, clean and reliable is the SAN 
PRENCISCO BULLETIN. 


oe HAVEN NEWS—Only independent 
newspaper in Connecticut. 


J Uoaan advertising pays. Try the 
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do we. 
Lie ComMEnciat. 
pono te Family Bowspaps ver. 
FRANCISCO CALL. Estab. | 
GENTS’ names $1 w §10 per 
AGENTS’ HERALD, Phila., Pa. 
‘AN FRANCISCO WEEKLY CALL 
)/) BULLETIN cover the Pacific Coast. 
I ARGEST evening | circulation in pane 
4 nia—SAN FRANCISCO BULLETIN 
nosey . intelligent people reached 
by the SAN FRANCISCO BULLETIN. 
Mo “Wants,” most circulation, 
iv’s. SAN FRANCISCO CALL le: 
' w— ADVERTISER'S GUIDE—Mailed free 
by STANLEY DAY, New Market, N. J. 
IGH grade, pure ee honest circulation. 
None better. 8 + esgepeatal CALL. 


Yor =, nv Try the 
SAN 
1,000. 


and 


most 








; cireu- 


22,346 W 
5 Dd. O632u SS SAN ¥ iRANCISCO CALL. 


DVERTISING rates l5c. per inch per day. 
Cire’n 6,500. Enterprise, Brockton, Mass. 


na. ORDER Mechanical > wa 
hhodes, 7 New Chambers 5St., N. 


PA aseees =e vane; <O-pege! book 
» 3 GERALD, 800 St., 
Ww 2...” D. Cc. 


TZVYPE Measures, nonpareil and agate, by 
mail to any address on receipt of three 
2e. stamps. Address GEO. P. ROWELL & CO., 
ew or 


VERY ONE at Saratoga, Richfield, the 

Thousand jane or 1 a ustine, reads 
some oneof THE NEWS . General 
office, Utica, N. a 


EXAS FARMER, Dallas. Larger circula- 

tion than any other Texas paper, and 
among the best peepee. Proved circulation, 
over thirty thousan 


EDICAL BRIEF (St. Louis) has the largest 
v\ circulation of any medical journal in 
the world. Absolute proof of an excess of 
thirty thousand copies each issue. 


DITORS’ PERFECT OFFICE CHAIR. It 

4 rents the back in the right place. Adjust- 
able. ial terms to editors. BLACKMER 
BROS. orama Court, Chicago, Ill. 


APER DEALERS.—M. Plummer & Co, 

161 William S8t., N. Y., sell every kind of 
paper used by winters and publishers, at low- 
est prices. Full line quality of Pruvrers’ Ink. 


YANADA, Benton, New Brunswick. New lit- 
erary m agazine. Matthew Richey Knight, 
editor. C troalation, 1,20. Actual anes 
for last seven months, including special edi- 
tions, 1,628. $3 per inch per year. 
HE SCHOOL JOURNAL, Weekly (circula- 
tion 18,000), and TEACHERS’ INSTITUTE, 
Monthly (circulation 47,000), reach a large 
proportion of 300,000 teachers and school 
officers. Circulatic om prov ed. New York. 


ry CATTOLICA Giornale politico 


religioso esce ae Sabato ABBONA- 
MENTO PER UN NO, 


$2.00 All’estero, 
$2.00 P~. le spese postali Rev. C. A. Manor- 
1rta Editore Proprietario. 171 Conti Street, 
New Orleans, La. 


HE PRICE of the American Newspaper 

Directory is Five Dollars, and the pur- 
chase of the book carries with it a paid sub- 
scription to Printers’ Inx for one year. Ad- 
dress: GEO. P. ROWELL & CO., Publishers, 
No. 10 Spruce St., New York. 


HE onnas MEDIUM Ser the South and 
West. BELFORD’S MAGAZINE, mea 

ly, New Yorke is amon; the 161 newspa 
4 which the new edition of the Ame ann 
iar eivowlat Di mond = 1891 accords a recu- 
lar ci tion of more than 50,000 copies each 
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ave such writers as William H. 
ne, Clinton Scollard, Ella Wheeler 
Wilcox phe Florence Courtenay Baylor writ 
ten for THE NEWS SERIES? ause these 
journals are elegantly printed and are read 
»y people of refinement. General office, 
Utiea, N. Y. 


) wey AND MANUFACTURING SOUTH, 

a semi-monthly journal devoted to 
Southern mining, manufacturing, railroad, 
lumber and real estate investments cond 
developments. Subscription, $1.00 per an 
num. No. 7 Kimball House, Wall 8t., At 
lanta, Georgia. 


WwW HENEVER an advertiser does business 

with our Advertising Agency to the 
amount of $10, he will be allowed a discount 
sufficient to pay fora year’s otenen to 
Printers’ Ink. Address: GEO. P. ROWELL 
& CO., Newspaper Advastising pt, No. 0 
Spruce St., New Yor 


ENVER, Colorado.—Geo. P. Rowell & Co. 

of New York in their new BOOK FOR 
ADVERTISERS name the best, most ie 4 
circulated, most influential papers at each 
important center of population or trade 
throughout the whole country. For Denver 
the paper accorded this distinction is the 
DENVER REPUBLICAN. 


(“= PAPERS. Trade Papers. Complete 
lists of all devoted to any of the various 
trades, professions, societies, etc., may be 
found in Geo. P. Rowell & Co’s “ Book for 
Advertisers,” which is sent by mail to any 
adress on receipt of of one dollar. Apply to 
GEO. P. ROWELL CO., Publishers, 10 
Spruce St., New a 


W tay: 





HIS PAPER does not insert any adver 

tisement as reading matter. Everythin; 
that does appear as ing matter is inserte« 
free. The Special Notices are the nearest to 
reading matter that can be bought. The Spe 
cial Notices are nearly as seoine as read 
ing matter. The cost is 3) cents a line each 
issue for two lines or more. 


we ?—There are a greater number of 
4) insurance, banking and other monied 
institutions to the square inch in the city of 
Hartford than in any other city in the world. 
Financial advertising is a conspicuous feat 
ure in the columns of the TIMES, the undis 
P mnne leading newspaper of Connecticut. 
mple copy tells; rates also. 


HE AGE-HERALD, Birmingham, Ala., the 

only morning paper printed in the min 
eral region of Alabama. Average daily cir- 
culation, 7,500; average Sunday circulation, 
10,000; average weekly circulation, 2,000. 
Population of Jefferson © aunty in which 
Birmingham is located, 100,000. or advertis 
ing rates address THE AGE-HERALD COM- 
PANY, Birmingham, Alabama. 





MERICAN Newspa 
4A. eign languages. Complete lists of Ger 
man, Scandinavian, French, Spanish, or 
Portuguese newspapers in the ‘United States, 
or all those printed in any language other 
than English, may be found in Geo. P. 
Rowell & Co’s “ Book for Advertisers,” which 
° sent by mail to anv address for one dollar. 

Apply to GEO, P. ROW pad. & CO., Publishers, 
10 Spruce St., New York 


‘rs printed in for- 


ASH FOR PRINTERS’ BRAINS.—The 
proprietor of THE — PAPER 
TRADE offers $50.00 as a first prize, $25.00 as 
a second prize, and $)0.00 as a third prize, for 
the best display advertisement set from 
copy furnished by him. Alsoa ial prize 
for Satna and die sinkers of ew 00 for first 
choice and $50.00 for the second choice of an 
embossed j to be printed in three colors. 
An electrotype of all designs wrestles rizes 
to be furnished by the compositor. Printers, 
designers and die sinkers desiring to enter 
the competition, will kindly send their ad- 
dress to #8 Duane St., New York City, and 
obtain particulars, 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO. P. ROWELL & CO., Pusuisners. 
Office: No. 10 Spruce St., New York. 


Issued every Wednesday. Subscription Price : 
Two dollars a year in advance; single copies 
Five Cents. No back numbers. Wholesale 
price, Three Dollars a hundred. 

ADVERTISEMENTS, agate measure, 50 cents a 
line; $100 a page; one-half page, $50; one- 
fourth page, $25. Twenty-five per cent. addi- 
tional for special positions—when granted. First 
or Last Page, $200. Special Notices, Wants or 
For Sale, two lines or more, 50 cents a line. 
Advertisers are recommended to furnish new 
copy for every issue. Advertisements must 
be handed in one week before the day of pub- 
lication. 

JOHN IRVING ROMER, EDITOR. 


NEW YORK, SEPTEMBER 2, 1801. 





For the ten days ending August 26, 679 new 
names were added to the mailing l'c: of Print- 
ers’ Ink. 

The average issue of Printers’ Inx for the past 
year (52 issues) has been 28,798 copies weekly. 
For the past 6 months (26 issues), 31,278 copies 
weekly. The issue for this week is 26,750 copies. 

THE conspicuous manner in which 
the New York //er.2/d keeps on printing 
that familiar story about the advertiser 
who offered a ‘‘ three-thousand-dollar 
roll” in exchange for a half-column ad- 
vertisement with a cut in it has been 
made the subject of considerable criti- 
cism, and has been alluded to by several 
correspondents of PRINTERS’ INK, some 
of whom have doubted the genuineness 
of the offer. While the price was large 
for the scrvice, we have known of even 
more remarkable offers, and have no 
reason to believe that the era/d’s offer 
was not bona-fide. 

A case in point suggests itself: It 
was formerly the custom for the pub- 
lishers of the American Newspaper 
Directory to print paid advertisements 
in the body of the book. Such adver- 
tisements were distinguished from the 
editorial description of the paper by 
being set in italic type, cnd were paid 
for at the rate of tencentsa word. But 
as these advertisements were occasion- 
ally mistaken for the editorial utterance 
of the directory’s publishers, the rule 
was established that no paid matter 
would be printed outside of the regular 
advertising pages in the back of the 
book. In January, 1890, a responsible 
New York publisher made an offer, 
in writing, of $<,o00 for the insertion 


of 42 words in italic beneath the de- 
scription of his paper. The offer was 
not accepted. We think there is no 
harm in stating that the parties making 
the offer were the publishers of the 
New York Ledger, ‘There was nothing 
objectionable in the paragraph. In 
former years it would have been inserted 
gladly for four dollars and twenty 
cents. It was a principle that was at 
stake—not to do for anybody or for 
any price a thing which would not be 
done for everybody at a price estab- 
lished and announced. 





‘THE Philadelphia paper called A mer- 
ican Notes and Queries has undertaken 
to find out what is the most approved 
usage in respect to the pronunciation 
of the word advertisement. Circulars 
have accordingly been sent out to the 
‘leading press men of the country,” 
asking which of the two forms of pro- 
nunciation is preferred. 





THE census for 1870 accords 195 
newspapers to each family. ‘he Amer- 
ican Newspaper Directory circulation 
ratings for 1871 amounted to an allow- 
ance of 175 copies to each family. In 
1876 the directory ratings provided 155 
copies. In 1888 the number had in- 
creased to Ig2 copies ; in 1889 to 227 
copies ; in 1890 to 267, and in 1891 to 
300 copies. 

Paper is cheap. Subscription prices 
have been reduced. Publishers take 
back unsold copies, yet with all these 
changes it is probable that the allow- 
ance which the directory estimates to 
have been provided is more than the 
actual output. 





LONDON now has a “* journal for ad- 
vertisers,”” suggestively entitled ume. 
It is edited by Joseph Hatton, and has 
the same typographical form as Print- 
ERS’ INK, including column width and 
page size. It contains several interest- 
ing contributions on ancient forms of 
advertising, and one of the articles, on 
‘* Advertising among the Latin Races,” 
relates the following anecdote : 

In the carnival of 1346 the citizens of 
Florence were vastly amused by a procession 
of fellows dressed up like immense Aaschetti 
or straw-covered bottles, such as are still used 
for that excellent light wine, Chianti, who went 
about proclaiming the quality of a certain wine 
sold by Messire I.uca Pescetto, of Siena, who 
had recently established himself in the fair city 
on the Arno, 

This was probably the prototype of 
the modern sandwich man, 
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The only trouble with the name of 
our English contemporary is that it ex- 
presses something altogether different 
from the real object of advertising. 
Business men who pay good money 
into the coffers of the newspapers are 
looking for something more substantial 
than ‘‘the bubble fame” that the 
poets are fond of talking about. 

A TOBACCO mz anuf ac turer writes 
as follows: ‘‘ The tobacco and 
cigar business is getting down to 
a point where a manufacturer is 
forced to advertise if he wishes 
to push his trade ; and, if you will 
take notice, there is comparatively 
a small amount of money spent 
in the two lines mentioned, and 
those who do spend it judiciously 
will no doubt be in the lead.” 





A GENTLEMAN of wide experi- 
ence as an advertiser, and very 
familiar with the American News- 
paper Directory ratings, expresses 
the belief that out of every twenty 
papers, it may pretty safely be as- 
sumed that the minimum rating 
will be too high for twelve of them ; 
that four are fairly rated at the 
minimum interpretation of the key, and 
that possibly the other four will be en- 
titled to a higher rating. In other 
words, he thinks that three-fifths of the 
papers are rated too high, one-fifth too 
low and one-fifth about right. It 
should be remembered that only one- 
twentieth are rated upon the positive 
statement of a publisher. 





MONOGRAMS, once fashionable, have 
passed almost wholly out of use. They 
were at one time used to some extent 
in advertising, but we never knew of a 
large and successful advertiser who 
used one extensively. ‘The idea was to 
make the public familiar with a certain 
combination of lines which would grow 
to have a value similar to that of a 
trade-mark, But it is important in 
selecting a trade-mark to choose one 
which is not only appropriate to a par- 
ticular business, but which is unique 
and calculated to make a distinct and 
lasting impression. None of these 
qualities is possessed by the illegible 
monogram, and it is well that it is now 
so seldom seen in, as well as out, of ad- 
vertisements. Originality is also an 
important factor in advertising, and the 
trade-mark offers a good field for the 
exercise of this quality. 


INK, 209 
THE REVIEWER. 


Mr. C. S. Pierce presents some in- 
genious ‘‘tips” for the consideration 
of the readers of the boot and shoe 
papers. They are in the form of a 
full-page advertisement, done in colors, 


oe 


1 00 WOT use 


C. Pa PIERCE'S 


TERS 


EH Bond tor Sampics to ©. &. PIERCE, BROCKTON, MASS. £1 


which the camera aids me in conveying 
an idea of to my readers. The droll 
faces, it will be observed, are made up 
of combinations of the shoe tips which 


the advertiser has for sale, 
.* a 
Even the bravest of us grow faint- 
hearted at times and are tempted to 


look back longingly in the direction of 
the forbidden land, despite the fate of 
Lot's wife. In the course of a recent 
chat, the bright manager for one of the 
largest users of newspaper space said 
that even the head of his firm, who had 
seen his business built up by advertis- 
ing and knew that his present success 
was directly attributable to it, needed 
to be told occasionally that advertising 
paid, And who shall say how many of 
the men known as “‘ great advertisers” 
have wondered, when the clouds of 
doubt and despondency have. settled 
about them, whether it would not be 
good policy to ‘‘hedge” in their ad- 
vertising expenditure — whether, if 
they were to spend a thousand dollars 
where they now spend five, the balance 
would not represent a clear profit? It 
is a parallel to that other peculiarity of 
human nature which makes everything 
appear darkest before dawn. But when 
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the mooa passes away one wonders how 
the facts could have appeared so dis- 
torted ia one’s mind, 1n similar man- 
ner the advertiser comes finally around 
to the conclusion that safety lies only 
in pursuing the well-known course, 
All roads do not lead to success, and 
he who has found the right clue does 
well to hold it tightly. 

#"% 

People sometimes talx about adver- 
tising being sensational. I'll wager 
the budding school girl can find more 
cheap thrills to the square inch in 
“*pure reading matter” than in any 
body of advertising extant. The liter- 
ateurs would have us believe that only 
the daily press is given to sensational- 
ism, but [ think they are themselves 
quite as much given to pandering to 
the lower side of human nature. Turn 
over the pages of that representative 
of staid respectability, Zarper’s Maga- 
zine. Two serial stories are now run- 
ning in it. In the September install- 
ment of ‘‘ Peter Ibbetson,” Mr. Du 
Maurier regales his readers with the 
details of a murder—a son killing his 
father with a club—while the usually 
innocuous Mr. Howells introduces a 
woman's suicide under circumstances 
which, if described in less elegant lan- 
guage, would be accepted as a matter 
of course by the readers of the House- 
maid's Own, From such flimsy, theat- 
rical methods of exciting interest I turn 
with pleasure to the Emersonian phi- 
losophy of the Murphy Varnish Co., o 
am a willing listener while some other 
shrewd advertiser tells me why my 
dealer persists in selling me lamp- 
chimneys that break. 

* 
* * 

“It’s knotty but it’s nice.” Such is 
the display line in an advertisement of 
the Standard Shoe Tying Co, of Bos- 
ton. The application of the maxim 
appears in the exhortation to shoe deal- 
ers to ‘‘tie your shoes in pairs and save 


’ 


mismating, loss,” etc. 





PEOPLE usually reason in some such 
fashion as this: ‘‘I don’t seem quite 
fit for a head manager in the firm 
of -—— & Co. ; therefore, in all proba- 
bility, I am fit to be Chancellor of the 
Exchequer.” Whereas they ought 
rather to reason thus: ‘‘ I don’t seem 
to be quite fit to be head manager in 
the firm of & Co., but I dare say 





I might do something in a small green- 
grocery business ; I used to be a good 





judge of peas.” ‘That is to say, always 
trying lower instead of trying higher, 
until they find bottom ; once well set 
on the ground, a man may build up by 
degrees, safely, instead of disturbing 
every one in his neighborhood by per- 
petual catastrophies.— Fohn Ruskin's 
Pre-Raphaelitism, 





BEATT Organs $% up. Catalogue Free 
Dan’! F. Beatty, Wash’ton, N. J. 


Letters to Let. 


Fresh, new, good! GOODWIN, 1215 B’way, N.Y 


1. : Port walce-Mate to order from 
*hotos. eapest news r cuts 
made. Send for proofs. tENTR AL 
PRESS ASSOCIAT'’N, Columbus, O. 


BUSINESS MUSIC 


Set for customers to march by. 
WM. BUTT, Advertising Writer, 
917 Market St., Philadelphia. 














The demand for Hunting’s Water Distiller, 
s proofthat the public sees tue advantare 
of the fight against the seed in place of the 
disease, thereby escaring a larre per ct. of 
the sickness and desths cally noted. 
Address, Dr. N. HUNTING, Albany, N. Y. 


I. A WD 


Companies, Boards of Trade, 
Chambers of ye a ae Commercial Clubs, 
individuals, who desire to secure immigra 
tion, manufacturing, cogue. or having land 
for sale and who may wish to advertise at a 
moderate cost, in a most profitable section, 
will do well to correspond with me. 


B. L. CRANS, 10 Spruce St., New Vork. 
| Dodds Aéerising Aeerer Boston, \ 
Send for Estimate, 


RELIABLE DEALING. CAREFUL SERVICE. 
i 


LOW ESTIMATES. 24 


PRESSWORK. 


Large Runs Solicited. 
Facilities 300 Reams Daily. 
GIBB BROS. & MORAN, 


PRINTERS, 
45-51 Rose Street, - New York. 


COMPOSITION—ELECTROTYPING—BINDING. 


THE R. J. GUNNING CO., 


SIGN ADVERTISERS, 
297 Dearborn Street, Chicago, 


Will make your name or coods a household 
word ail around the world. 


























Signs Painted Anywhere on 
Earth. 
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ING f The year round for agree 
WOOD E NGRAY mia ‘I doubt if it f ableness and healthful 
: : has pene at a — 
arles Dudle arner 6! 
Per Day our agents make its equal Coronado Beach, Califor 
o hele , 8 -y od nia. Write to the Hotel del 
z 7 ley 
Call,” whien = put into hotels FREE. —— ROE ED GE Sey Seapeae SSA, Jae 
Write for an Cy y. Youdon’t need expe etiideteeeneseey 
rience to mal big money working for the Study Law 
RANSOM ELECTRIC GUEST CALL COM Oiudy Lat 
PANY, Minneapolis, Minnesota. | At Home 
Take a course in 


the Sprague Corre 
spondence School of 
Law. Send ten cents 
(stamps) for partic 
ulars to 
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Lawyers Live Well and Have Money. 


The National Reporter System § | 
(St. Paul, Minn.) furnishes Lawyers | 
Authorities, 30 MUsT be read. 


30,000 each week (magazines). (See 
Kowell’s Directory & preferred lists.) 
The largest Law Circulation in the world. 
Each copy in use 17 weeks (average) 


S. C. WILLIAMS, Mgr., 42 Tribune Bg., N.Y. 2 | 


n’t _ How To 
place Do I don’ : com SECURE 


missions—simply prepare the ad- 
vertisin matter. Customers ADVERTISING 
from Maine = sp me tay mostly | 

large advertisers. Sr 10c. fo book 


‘Ideal Advertising’ full details. FOR YOUR 


A. L. TEELE, Aovenrtisine Seeciacisr, 


= “Ti “= —| SPECIAL EDITIONS. 


About this time of the year it is 
the practice of many enterprising 
newspapers to get out special edi- 
tions, for which they seek patronage 
from advertisers. 
The best, most effective and cheap- 
est way to call the attention of ad- 
vertisers to these special editions is 

to announce them in PRINTERS’ INK. 
| To be most effective, the announce- 
ment should be sent in not less 
| than a month before the date of the 
OVERMAN WHEEL CO., MAKERS, special edition. 

CHICOPEE FALLS, MASS. 

SosTON = WASHINGTON, = DENVER, Sa PRcCR 6 CGO. P. ROWELL & CO., 


A. G. SPALDING & BROS., Special Agents, pultishers, 
Chicago, New York and Philadelphia. 10 Spruce Street, N. Y. 


Canada’s Crop 


of wheat will give Thirty-three Million Bushels of a Surplus for export, accord 
ing to the latest official estimate. 

This should be the season to pease your goods on the Canadian market, when times are 
good and money will be plentiful. 

Reach every class of Canadians, and “‘ Cover Canada Completely from Coast to Coast” 
with judgment and economy, by advertising in 


‘Preferred Canadian Papers.”’ 
New York Office, 105 Times Building. 
ROY V. SOMERVILLE, Special Agent for U. S. Advertising. 


W. C. Sprague, L.L.B. 
312 Whitney Block, 
Detroit, Mich. 
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News Inks. 


The quality of Wilson’s News Ink 
is guaranteed to be unsurpassed by 
any other brand manufactured. 

We only ask that the ink be tested 
fairly on its merits—not on friendship 
terms, 

TESTIMONIAL. 
Leonarptown, Md., Aug. 7th, 1891. 

GENTLEMEN: I enclose money order for 
$7.50. Please ship to ST. MARY’S BEA- 

CON, Leonardtown, Md., a 100lb. keg of 
ows’ Ink. The extra 30 cents will pay 
express charges. 

The BEACON is now in its 51st year, 
and in buying inks has always gotten 
better quality for the money from your 
firm than anywhere else. 

Respectfully, 
* S. KING, 
Pub’r Sz. Mary’ 's Beacon. 


W. D. WILSON 
Printing Ink Co. 


(Limited), 
140 William St., N. Y. 


We Query? 


Are You Aware 
how many families, of the well-to- 
do, purchasing classes, 
living within ten miles 
of all large cities, in the 
suburbs of large towns, 
in villages (as well as 
live farmers) keep 2 few 
hens ? 

They keep : “‘ Poultry for Profit ” and | 
HAVE MONEY TO SPEND 


THEY ARE THE 
PATRONS OF 








THE 


Farm-/ou.Trry, 


IT PAYS OTHER 
ADVERTISERS ; WHY NOT YOU? 





For Rates and Sample Copy address 


I. S. JOHNSON & CO. 


22 Custom House St., Boston, Mass. | 


| If you wish 





Experience 


is often very costly, and new advertisers should 
profit by what others have paid for, if pos- 
sible. We have 


No 


fault to find if our experience of over thirty 
years shall be utilized by our clients. We claim 
our advice is of 


Value 


Send for our handbook. 
T. C. EVANS ADV’G AGENCY, 


BOSTON. 


to advertisers. 


to secure a full season’s business, do 
not miss the October issues of 


ALten’s Lists. 
The Crops 


are grand, and a generous harvest is 
assured; giving to the farmers and 
masses of the pore a handsome com 
——_ for their labor, and placing 
them in a position to spend money 
more freely. 


An opportunity 


exists this season that does not often 
present itself. Those who intelligently 
profit by it will make large sums of 
money. 


General Advertisers, 


whose goods are desired, required, or 
intended for the thrifty rural masses, 
find ALLEN’S LISTS very profitable. 


The Verdict 


of advertisers always show steadily 
increasing results. 


Forms for October issues close Sept. 18th. 


ALLEN’S LISTS, 
Augusta, Maine. 
































PREMIUM USERS 


We 
Have 


Somethin g 
Excellent 


FALL 
PREMIUMS. 


Send for List. 





EMPIRE PUB. CO. 


NE Ww YORK. 


41,588,584 
Circulation 


In six months, July ist to Dec. 3ist, 1890, was 
given by our agency to the 344 ine h adver 
tisements of 





Scott’s Emulsion 
of Cod Liver Oil 


in Home Print country weeklies. 

We believe an investigation would satisfy 
many advertisers that they could use the 
Home Print weeklies to advantage. 








of this class of 
Our Catalogue 0 ths das or, 
Edition for 1891, will be sont to any adver 
tiser on application, and our method of work 
nD 


fully expla: 





PRINTERS’ 





'| Fifteen Papers : 
28 Reade Street, | 





' 
5. Ww. BRAXCH, "tees teserenee ER, € 
BASTERN BRANCH, 54 Beekman St., \EW YORK 








INK. 
Put 








Sunday Schoo! Times, 





Them PHILADELPHIA. 
Presbyterian. 

On Lutheran Observer. 
National Baptis 

Your Christian Standard. 

List Presbyterian Journal. 























Ref'd hureh Messenger 
0p | Recorder. 
Christian Instructor. 
Christian Statesman. 
Christian Recorder. 
Lutheran. 
BALTIMORE. 


Baltimore Baptist. 
Episcopal Methodist. 
Presbyterian Observer. 

















In 
Planning 


to increase your business 
this Fall, it will be wise 
to enlist the aid of our 


which go every week to 
Over 275,000 Homes, 


where 
They are cherished for the doc- 
trines they teach. 


They are consulted as authorities 
on religion. 


They are read for counsel given 
in home affairs. 


They supply current news shorn 
of objectionable matter. 


The indorsement of their 
columns is of the greatest 
value to advertisers. 
They have paid other adver- 
tisers. Give them a chance 
to pay you. 
One 
Price 
Advertising 
Without Duplication 
of Circulation 


HOME BEST 
JOURNALS 15 WEEKLIES 
Every Week 
Over 275,000 Copies 
Religious Pres 


Association 
Phila 





= 
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| 


Earn, Ill, July 22, "9. 

“ The American Home,” Danvers, Mass. : | 

A paper I cannot do without. It fills the | 

promised place in the home. | 
E. ANNIE Birex, 





| —The New York Ledger is one of 
om the papers, unfortunately few in 
|number, which believe in progres- 
J | sion and not in simply keeping 
CACD | pace ; in moulding rather than 
following public tastes. It has 
more than maintained and increased a stand- 
ard of literary excellence second 
to none in America. Catering to 

25, OOO its readers as the better class of 
the community, it has naturally a 

of such well-pleased housekeevers as|most valuable constituency, thor- 





E. Annie Birge, in oughly standard and such as inevit- 
ably makes its advertising columns 
7 he valuable to advertisers. Such a 


publication it is always a pleasure 


| to commend.—National Adver- 


American Home, |tiser, May 15, 189 « 
DANVERS, MASS. 


Rates, 20c. per agate line. 


IF YON PAT IT IN 
COMFORT IT PAYS! 


That’s the verdict of the 












ey 





shrewdest, keenest advertisers. 
They don’t guess at it—they’ve 
proved it by ‘‘costs and re- 
sults "—figures back it up. 

It pays, because every num- 
ber of Comfort fe//s. Every 
copy—over seven hundred and 








fifty thousand of them—goes 
to a separate, well-to-do, wide- 
awake family. 


Owing to our very large increase in 
circulation, rates will be advanced 
October rst to $4.00 per line. For 
your own interest it will be wise to 
secure space af once. At the Agen- 
cies or of THE GANNETT & 
MORSE CONCERN, Avcvusta,"¥ 
Marine. New York Office, 23 Park 
Row; W. T. PERKINS, Manager. 

















a 





é- 














CO-OPERATIVE ADVERTISING. 


Briefly described, co-operative newspapers are those that are partly edited 
and printed by a corporation, which furnishes duplicate sheets to perhaps a 
hundred or more different papers in various sections of the country. The 
matter furnished on the co-operative sides of the papers consists chiefly of 
general news and selected miscellany, together with a line of advertising matter 
in which the local publisher has a general interest. This matter usually occupies 
the whole of one side of the paper. The other side is left blank, and is sent in 
bulk to the local office of the newspaper, where it is filled in with home news, 
local advertisements, etc. 

Co-operative Newspaper Unions are profitable to the publishers of local 
papers, because they save the cost of editorial work, composition, presswork, 
and other minor items, besides enabling them to furnish to their subscribers a 
much better newspaper. The columns of the ‘‘ ready prints’ bear the impress 
of the brightest minds, and are the results of the combined efforts of a thousand 
news-gatherers in different fields and channels, each of whom brings to the 
work ripe experience and long training. 

The advantages to the advertiser are still greater and more numerous. 
Price comes first. In this respect there can be no argument. Asan advertise- 
ment, which may appear in a hundred ora thousand papers, in reality is given 
at a rate in proportion to the circulation of the entire list, treated as a single 
publication, it is easy to see that a much lower rate can be afforded by this 
system than is possible for the publisher of the local weekly to entertain. 
In fact, publishers of these local papers would not be bothered with the ad- 
vertisement at the price charged for it in a co-operative list, since the single 
item would be so small that it would be of no object to carry it on their books. 

There is, also, a material saving to the advertiser in electrotypes, as one 
is all that is required for the entire List. Again, all advertisements are com- 
pletely under the control of the advertiser, and changes in copy can be made 
weekly, without troublesome delays or mistakes. 

There is no worry over losses in space, omissions of insertions and agreed 
position. The checking up of advertisements can be done expeditiously at 
one main office, whenever it is desired. 

Rates vary somewhat according to the age of the lists, the average circulation 
of the papers, the character of the readers, and the prosperity of the section in 
which the papers circulate. From this it will readily appear that what may 
seem to bea high rate, may actually be very low when quality and quantity is 
considered. To those advertisers who have found that the best is the cheapest, 
and who appreciate the mediums that reach the largest proportion of intelligent 
and well-to-do readers, we commend to their consideration the lists of 7he 
Chicago Newspaper Union, which circulates about thirteen hundred papers in 
the following States: Ohio, Indiana, Michigan, Wisconsin, Illinois, Iowa, 
Nebraska South Dakota and a few in other adjacent States, thereby covering 
the richest and most prosperous section of the United States. The people 
which these papers reach are among the most intelligent and progressive of all 
the sixty-five million in the country and are settled in their social and business 
conditions, so that the profit of their labor continually increases and forms an 
available surplus. 

For the convenience of all parties concerned, these papers are issued from 
several different centers, each supplying the section immediately surrounding, 
and edited by a corps of local editors who are familiar with the news interests 
of their vicinity. This method also divides up the papers into sub-lists, which 
enables the advertiser to select more readily the exact papers which he can use 
to the best advantage. 

We shall be glad to mail to any one who wishes it, our catalogue, which 
gives names of papers, prices, &c. Space in these lists can be obtained direct 
from our offices or through any of the leading advertising agencies. 





THE CHICAGO NEWSPAPER UNION, 
87 to 93 South Jefferson St., Chicago, Ill, 
10 Spruce St., New York City. 


OFFICES, 

















216 PRINTERS’ INK. 


oi tte 10_ —— 


(ros mans) 


WHY ARE YOU 


KICKING 


about newspaper publishers and adver- 
tising agents substituting fraudulent for 
genuine circulations, when the Chicago 
Saturday Blade and Chicago Ledger 
are selling space at less than 4 cent 
per line per 1,000 circulation of their 
300,000 per week, as 


PROVED 
by P. 0. Receipts 


and also offer to cancel any advertis- 
ing contract at any time, for any 
reason, for any person? 


ly Cent Per Answer. + 


The answers received by the Price Baking 








Powder Co. from advertising in the Blade and 


Ledger cost less than ¥% cent per answer. 





Apply for space to any agency or 


W. D. BOYCE, Publisher, - - Chicago, Ill. T 
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SCRIBNER'S MAGAZINE 


* 


October, November, December. 


* 
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These three months cover the period of the year when the 
largest amount of advertising is done. It is the time to use the 
best mediums. We have had many reports as to the value of 
SCRIBNER’S MAGAZINE from advertisers of almost everything 
from tooth-brushes to pianos, from dolls’ carriages to coaches; 
of jewelry, china, bicycles, heating apparatus, typewriters, soaps, 
all 
of whom seem to be satisfied that no periodical “averages up” 





perfumes, laundry-tubs, bath-tubs, real estatc, and what not 


better in results. 


PRICES 
On all orders placed Defore October Ist, aod not 
covering a period of more than one year from December, 1891 : 
One Page, . -. . $150.00 
Half Page, . . . . 80.00 
Quarter rest —— 45.00 





Less than a quarter page, ; {.00 per line. 
3 months, . : : : 5 per cent. 
Discounts: 6 ” : 10 - 
I2 - : , ; ‘ . 


On October Ist the se vates well be advane ed. 


COMIC POSITIONS. 


Each month a number of original comic drawings by well- 





known artists are distributed throughout the advertising pages. 
Advertisers will appreciate the value of these sketches. 
Positions adjacent to comic sketches 25 per cent extra. 





Average Circulation for past Six Months, 121,100 
Address, 

CHARLES SCRIBNER’S SONS, 
743-745 Broadway, NEw YorK. 
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Never Surrender a square business opportunity. 
Fort Worth is that opportunity, It is the most important 
railroad center in the South, St. Louis alone excepted. 
The natural advantages of its locality in the great State 
of Texas forces it to be just what it is, and in the near 
future will be one of the grandest railroad centers in the 


U 


.S. The long-range sweeping circulation of The 


FORT WORTH GAZETTE 


Daily, 10,000; Sunday, 12,000; Weekly, 18,000 


not only covers the entire business field of Fort Worth, 
but penetrates the State at all points of the compass. 


LARGEST CIRCULATION of any Newspaper in Texas, 
AND THE LOWEST RATES. 


Fort Worth is surrounded byas rich an agricultural country 
as ever received the dews of heaven; a fine climate ; a growing 
State; a prosperous people ; all of which carries with it a large 
volume of traffic. Will you capture this business bon-bon, 
with the aid of Tue GAZETTE, or surrender it to one more wide- 
awake and energetic? 











. ea ge 48 Tribune Building, 
‘S‘C‘BECKWITH: || ““"°"" 
SOLE AGENT FOR FOREIGN ADVERTISING : 


a 1 —, 


509 ‘‘ The Rookery,” 
CHICAGO. 
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“The Xarkes Biate 


SNalnadie Lineriang Metin 


EH Vaual Crake 
WAora Credo 
WAawralsia MD 


WWoraGrodstonl{d 
WidaGrudaiod MM 


 VONIGK AINA 


Rreseri Haerdisung Rates TWSc.yergakelve 
Potter & Porter , Puls. 
BG BIW ederv aM. Reston Mass 


UNITED STATES OFFICE OF 
THe PERUVIAN CATARRE CuRE Co. New York, May 10, 189). 
Messrs. Potter & Potter, Puns. THE YANKEE BLADE 
GENTLEMEN—Below note returns from one insertion in your paper, also from ten others, 
Yours leads all; in fact, we consider it the {nest in America. We are sorry you did not 
give us a better position; perhaps we could attach more returns if you had, 


ANSWERS. SIZE OF AD, 
THE YANKEE BLADE (Boston), 2190 63 lines. 
The Ladies’ World (New York), 1980 63 - 
N. Y. Weekly World, 145 66 
National Tribune (Washington, D. C.), 27 42 
Ladies’ Home Journal (Philadelphia), 45 (6 
Agents’ Herald (Philadelphia), 132 63 
Atlanta Constitution, 1 {2 
Detroit Free Press, “4 2 
Courier-Journal (Louisville , ’ 42 
Union Signal (Chicago), 7 2) 
Witness (New York), 10 3% 


If you desire a sworn statement, send an affidavit and we will swear to it, 
Yours truly, 
THE PERUVIAN CATARRH CURE Co., 
J. T. Rosennemer, Manager. 

[The above list comprises some of the very best advertising mediums in 
America, yet the number of replies received from THr YANKEE BLADE was 
nearly as great as were received from all the other ten papers. It is not 
claimed that THE YANKEE BLADE will always outstrip all others in the returns 
from any given advertisement, but its publishers do believe that THr YANKEI 
is one of the very best advertising mediums in America, and that such advcr 


tisers as use it regularly will be well pleased with the results. | 
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Good 
Business 


Abead. 


The prospects for a brisk fall trade are 
said to be excellent. If this is so, this 
means more and livelier advertising. If 
you are a wide-awake newspaper publisher 
you will naturally want to 


Get 
Your 
Share 


of the business going. The way to do this 
is to bring the merits of your publication 
to the notice of advertisers. PRINTERS’ 
INK is just the medium you want. Every 
one says that there is no other paper 
so generally read among big and little 
advertisers. 


Now is the time to make contracts 
to catch the fall trade. Send an order 
to-day. Advertising rates 50 cents a 
line ; $100 a page. 


GEO. P. ROWELL & CO., Publishers, 
10 Spruce St., New York. 














~~» 












































PRINTERS’ INK, 


ADVERTISING 


in the 


American Newspaper Directory. 


Please fill out the Order for advertising printed below, 
and return it to 
“1 GEO, P. ROWELL & CO.,, 
10 Spruce St,, New York, 





An order from a prominent and influential publisher to insert a conspicuous 
and carefully prepared advertisement of his journal is always taken by the 
publishers of the DirEcToRY as an encouraging expression of interest and 
good will. 

Such orders are solicited and earnestly desired. Without the advertise- 
ments the book would be less than complete. 

Every charge to a Newspaper for advertising in the AMERICAN News- 
a Directory will be allowed to stand until balanced by charges to Gro. 

- RowELt & Co’s ADVERTISING BUREAU for advertising ordered by them at 
ia rates, less the usual agents’ commission. 

Publishers of leading papers who send copy early may have a fu!l-page, 
illustrated advertisement prepared from special designs or suggestions without 
aditional charge, or a deduction of $25 will be allowed to such a publisher who 
prepares and furnishes an electrotyped copy of his advertisement for use in the 
book. 

All full-page advertisements will be assigned a position on right-hand “page. 


It must be distinctly understood that the Editor of the Direcrory does nct take cog- 
nizance of any statement about circulation made in copy sent tor an advertisement to appear 
in the book ; for at the time of fixing the circulation o f a newspaper, it is found to be better 
that the Editor shall ncither know the contents or character cf an advertisem« nt, or whether 
there is or is not an advertising order on file. 


TWENTY-FOURTH YEAR. 


he copy ” does not accompany this order the Advertisement will be prepared by a competent 
person at the office of the AMERICAN NEWSPAPER DIRECTORY. 


eubeten ees ....Authorize MESSRS. CEO. P. ROWELL & CO, to insert 





Card in the next issue of the ‘‘ American Newspaper Directory,”’ occupying 
PMS ccanss' sngaginsap counsel’ Page, for which. authorize them to charge to 
Eble sented account upon their books in accordance with the rates printed below, 
the amount to be BALANCED BY CHARGES FOR ADVERTISING, ordered 


by them, at Cash Rates, less the usual Agents? Commission, 


SE Wl incnteudpdidbebsescconssseseunnsesenuindiiiniinie 





BED. vc crenee 20.00 Town and State scepegeenposnbeunpeseokdvensierstutteets 


! A AMERICAN NEWSPAPER DIRECTORY a es or cennccesvoncesesquedsonetesessst 
| 4 1 Page - e+ 
: 65 


BOOK WITHOUT ADVERTISEMENT, $5 CASH. BOOK FREE TO EVERY ADVERTISER. 
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QUESTION. 


WHEN, if ever, is it wise for a publisher to accept 
advertising that is to be paid for in any- 
thing else than cash? 


| ANSWER. | 


WHEN the advertisement is likely to do the news- 
paper as much good as it does the advertiser, 
the publisher is justified in accepting payment 
in something less desirable than ready money. 





The two advertisements printed below have lately been 
sent to every newspaper named in Geo. P. Rowell & Co’s 
“Book for Advertisers,” and each publisher has been authorized 
to insert them a year, charging his schedule rates, provided he 
will accept payment in yearly subscriptions to PRINTERS’ INK to 
be presented to his advertising patrons. ~ 


F you wish to advertise anything anywhere at any 
l time write to GEO. P. KOWELL & CO., No. 10 
Spruce St., New York. 
| td ie one in need of information on the subject 

4 of advertising will do well two obtain a copy of 
“ Book for Advertisers,” 368 pages, price one dollar. 
Mailed, postage paid, on receipt of price. Contains a 
careful pp ey from the American Newspaper Di 
rectory of all the best papers and class journals; gives 
the circulation rating of every one, and a good deal of 
information about rates and other matters pertaining 
to the business of advertising. Address ROWELL’S 
ADVERTISING BUREAU, 10 Spruce St., N. Y 





A Publisher who had some time ago entered into a similar 
arrangement comments upon the result as follows : 


Six months ago the Aanner paid $356 in yearly sub 
scriptions for 178 copies of Printers’ Ink to be sent & 
Nashville advertisers, and the marked improvement ir 
the preparation and attractiveness of advertisements in 
the local newspapers indicate the wisdom of the invest- 


ment. 
The highest praise, therefore, that we can accord . 
Printers’ Ink is simply to state the beneficial results of 


its circulation among local advertisers, and to be wit- 

nesses to the fact that the suggestions in its columns 
; have assisted them in properly preparing their matter ; 
4 that the illustrations in display of cuts and type have 
i helped them in making their announcements attractive, 
and that the publication of articles on newspaper circ 
| lation has given them a better appreciation of advertis- 
ing space and caused them to take more care in selecting 
their advertising mediums,— Nashville (7enn.) Banner 


It Is Well Known that advertisers are not overeager 
to buy and pay for publications having the avowed pur- 
pose of causing the advertiser to become more of an 
advertiser ; but newspaper men, who are vitally interested 
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in the business of advertising, do find it advisable to 
take trouble and incur expense for the purpose of 
placing in the hands of possible advertising patrons such 
documents as will be likely to aid them in preparing 
their advertisements, or to make their advertisements 
more effective and, therefore, more profitable. 


If a Newspaper Publisher presents each one of his 
advertising patrons with a complimentary, yearly sub- 
scription to PRINTERS’ INK, it is a graceful act. ‘To be 
able to do this, and pay the expense incurred by inserting 
such an advertisement as that which the Rowell Adver- 
tising Bureau lately sent out, is an easy way cf accom- 
plishing an excellent purpose. 


Another Reason why this proposed cxchange of adver- 
tising benefits should not be declined, and perhaps not 
less strong than the former: It must be remembered that 
the paper in which the advertisement is to appear is 
conspicuously named and recommended in the book ad- 
vertised, which the advertisement is intended to sell, 
consequently the publisher is directly benefited by every 
sale of the book through the advertisement, not only in 
his own paper, but in every other in which the advertise- 
ment appears. 


The circulation of the “ Book for Advertisers” is certainly 
calculated to concentrate advertising patronage upon the lead- 
ing papers. The book constitutes a sort of Preferred List, and 
every paper named has in it the prominence to which its merits 
entitle it. Mo advertisements are inserted in the book. Its pub- 
lishers are paid nothing for assigning to any paper a place in its 
pages, but they are glad to have their efforts appreciated. 

The acceptance of the advertising order we refer to would 
be regarded as something in the direction of appreciation of the 
service which the book will render. 

Geo. P. Rowell & Co's “ Book for Advertisers "’ is a 
368-page pamphlet bearing on its cover this well-founded 
assurance; ** Any person desiring to advertise who will 
devote some time to the examination of this book is 
pretty certain to find in it all the information he requires 
to enable him to perfect his plans.”” $1. Geo, P. Rowell 
& Co., New York.—San Francisco Occident 
Any Publisher who received the original order, and did 
not avail himself of its condition, may, if he wishes to 
revise his decision, still insert the advertisement one year 
in all editions, and charge his schedule rates, payable as 
originally stated. 


The names of persons to whom the compli- 
mentary copies of PRINTERS’ INK are to 
be sent may be forwarded at convenience. 

Ac ke lress 


GEO. P. ROWELL & CO., 
10 Spruce St., New York, 
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Here’s an Eye-Opener for You ! 





You'll be astonished perhaps to learn-that among the 
weeklies of the Keystone State, the 


PENNSYLVANIA GRIT, 


published in Williamsport, is one of the most valuable adver- 
tising mediums in Pennsylvania. It is a fact, nevertheless. 
A hustling, enterprising, ‘‘get-there’’ sort of paper; newsy, 
bright, sparkling, original, cleverly conducted, earnestly edited, 
persistently pushed, with a bone-fide 


Known Circulation of Over 50,000 Weekly 








and growing. It circulates throughout every City, Town 
and Village in Central, Northern, Southern and Western 
Pennsylvania, and is just the paper advertisers want to reach 
the people of Pennsylvania, outside of the two large cities. 
Its class of advertising proves the confidence of the public. 


A. FRANK RICHARDSON, 


a I in 
nile 


18, 14 and 15 Tribune Building, 
NEW YORK. 


317 Chamber of Commerce, 








CHICAGO. 





